Speaking
Opportunities
The f-cell+HFC Hydrogen and Fuel Cell Event offers a different range of speaking
opportunities for your project, trade mark and business. Ensure your time on stage
in front of the Canadian and International Hydrogen and Fuel Cell Community.
We are offering four different speaking possibilities to increase your reach at this
premier networking event in Canada.

June
8+9
2020
Vancouver
Convention
Centre

1. Workshop (2)
Approved by the f-cell+HFC Team, create a 90 minute workshop.
Use this high visibility opportunity to showcase your project. The
workshop can be setup as to your needed specifics: Create a
Fishbowl Event, a “hands on” workshop or maximum 3 presentation
slots followed with a question and discussion period. Advertising is
included within the program on our website, through our media
channels and e-blasts. The room and AV is included. You are encouraged to bring brochures and other useful materials to ensure your
successful event. The workshop is an integral part of the conference
and as such the conference participants are invited to attend.
Encourage your colleagues, mentors and future partners to take part
in your workshop event.

3. Speaker’s Corner (10)

CAD 10,000
Included in this package is:
k
k
k
k

A full conference ticket for each speaker (maximum 4)
Advertising on the website, social media and e-blasts
AV (projector, screen, microphones, laptop)
Conference Room with chairs and tables

2. Topic Table (up to 3)
A round table event in a private room with a table and chairs
provided. In a 1 hour time slot, host a discussion with up to 10 people.
Bring your own brochures, banners and other give-away items to
ensure the memorability of your discussion. Your Topic Table will be
announced on the f-cell+HFC website, included in the program and in
an e-blast mailing. Invite your potential customers to your discussion.
CAD 2,000
Exhibitors receive a 50% discount, AV is not included
Available to one day or full conference ticket holders only

Located in the International Trade Fair, this is a 5 minute speaking
slot including a power point presentation. Step up to the mic at the
end of lunch to speak in front of the conference and trade fair visitors.
Only 5 spots available per day, this is your opportunity to ensure
continued contact with those attending the conference or the trade
fair. Invite your future clients to hear you speak.
CAD 150
Available to one day or full conference ticket holders only

4. f-cell+HFC Snapshots & Elevator Pitches (20)
A 2 minute Plenary Stage Elevator Pitch relating to your company,
project and/or contact search. Watch out! This is a timed event, don’t
let the whistle blow before you have spoken your last word!
No presentation slides/speaking only!
FREE
Registration is available onsite
Available to one day or full conference ticket holders only

Interested? Contact Carolynn Jaworska at carolynn.jaworska@messe-sauber.de
Hosts
Peter Sauber Agentur Messen und Kongresse GmbH
Wankelstrasse 1, 70563 Stuttgart, Germany
Ms. Carolynn Jaworska | Sales and Marketing Manager
carolynn.jaworska@messe-sauber.de
Phone: +49 711 656960-5707
GST-Nr.: 72878 4919 RT0001

Canadian Hydrogen and Fuel Cell Association (CHFCA)
660 - 475 West Georgia Street, Vancouver BC V6B 4M9
Mr. Mark Kirby President & Chief Executive Officer
MKirby@CHFCA .ca
Phone: +1 604-283-1040

June
8+9
2020

Sponsorship
Application
It is extremely important to list your company name accurately including the correct logo for use in selected
advertising materials. Please include your logo in electronic format (eps and pdf). The information that you provide
on this application may be used in all of the advertising materials, therefore, please print clearly and include
a different invoice address when needed.

Vancouver
Convention
Centre

Company/
Organization
Town, Province,
Postal code

Street/P.O.Box
Phone

Fax

Country

E-Mail

Mobile

Responsible marketing manager, Ms./Mr.

Internet

Owner / Managing Director

Location of
head-office (country)
Entrepreneur

We are

no Entrepreneur

VAT-ID/ GST
registration No.

Exhibits, products, services
Company description

Premium Sponsorship Opportunities
Platinum Sponsor

Speaking Opportunities

Sponsorship Packages

50,000 CAD

Workshop

10,000 CAD

Gold Sponsor

35,000 CAD

Topic Table

2,000 CAD

Silver Sponsor

20,000 CAD

Speaker’s Corner

Evening Event Sponsor

15,000 CAD

150 CAD

Breakfast (both days)

3,000 CAD

Coffee breaks

2,000 CAD

Lunch

2,500 CAD

Lanyards

4,000 CAD

Pens

2,000 CAD

Papers

2,000 CAD
5% GST not included in prices

You represent that you are over the age of 21 years and have the authority to legally bind the company and submit this application on behalf of the
company. You also acknowledge all of the information provided herein is accurate for publication with regards to the f-cell+HFC.
I accept the GTC and Privacy Policy of Peter Sauber Agentur Messen und Kongresse GmbH.

Please send the completed documents to Carolynn.

Name

Company stamp and
legally binding signature

Place, date

Hosts
Peter Sauber Agentur Messen und Kongresse GmbH
Wankelstrasse 1, 70563 Stuttgart, Germany
Ms. Carolynn Jaworska | Sales and Marketing Manager
carolynn.jaworska@messe-sauber.de
Phone: +49 711 656960-5707
GST-Nr.: 72878 4919 RT0001

Canadian Hydrogen and Fuel Cell Association (CHFCA)
660 - 475 West Georgia Street, Vancouver BC V6B 4M9
Mr. Mark Kirby President & Chief Executive Officer
MKirby@CHFCA .ca
Phone: +1 604-283-1040

General Terms and Conditions
These terms govern your participation as an exhibitor at an
exhibition fair organized by PETER SAUBER AGENTUR
MESSEN UND KONGRESSE GMBH, a German private limited company registered in the District Court of Stuttgart (the
“Host”). By registering for the fair, you are agreeing to these
terms, which form a binding contract between the Host and
the company or organization (the “Exhibitor”) described in
the overleaf Exhibit / Sponsorship Application Form submit-ted to the Host (the “Registration Form”).
The Host and Exhibitor hereby agree as follows:
1.		 Price & Payment Terms
1.1	In exchange for reserving an exhibit stand (a “Stand”)
and (if applicable) providing sponsorship at the fair, the
Exhibitor will pay the price(s) selected on the Form (the
“Fees”), within 15 days of the Host issuing to the Exhibitor a corresponding invoice, plus all applicable value-added taxes or sales taxes. All payments must be made to
the Host in the currency in which the Fees are expressed on the Form or the stated equivalent value of Euros.
The Exhibitor is responsible for payment of any wire
transfer or other bank fees associated with delivering
the Fees to the Host.
2.		 Cancellation Policy – IMPORTANT TERMS
2.1	
The Exhibitor may cancel its reservation for exhibit
space, however, regardless of reasons, if cancelled within 6 weeks of the fair the Exhibitor will pay or forfeit to
the Host the entire Fees selected on the Form, and if
cancelled more than 6 weeks of the fair the Exhibitor
will pay or forfeit to the Host 75% of those Fees. The
Exhibitor is deemed to have cancelled its reservation if
by 6:00 PM local time on the day before the fair the Exhibitor has not begun assembling the Stand at the reserved exhibit space.
3.		 Stand Reservation, Location, & Size
3.1	The Host will use reasonable efforts to rent to the Exhibitor the Exhibitor’s first choice of location for the Stand
at the fair, subject to availability. Once availability is confirmed and provided the Host has no other objections to
the Exhibitor’s offer, the Host will notify the Exhibitor of
the location of the reserved exhibit space. However, the
Host may relocate any reserved exhibit space in its sole
discretion, provided that the new location for the Stand
is the same category and size. Dimensions of the reserved space on the Form are approximate only and exhibit spaces may be up to 5% different than the stated
dimensions.
4.		 Stand Design
4.1	The Exhibitor will design and construct the Stand in
compliance with all requirements for design, construction, and placement of the Stand specified by the Host.
These requirements might change, and might include
without limitation: (a) required spacing from neighbouring stands; (b) partitioning the Stand from neighbouring
stands; and (c) requirement to install flooring. The Exhibitor must not hang any materials from walls, drapery,
windows, scaffolding, or aerial fixtures at the fair venue,
and must ensure that Stands and marketing materials
do not block aisles, fire exits, or fire extinguishers. The
Exhibitor will ensure that all Stand materials and electrical wiring comply with applicable fire and electrical
codes. After assembling the Stand the Exhibitor will dispose of all rubbish at least 2 hours before the fair begins
in accordance with section 5.2.
5.		 Operating Fair Stand
5.1	The Exhibitor may only exhibit in the Stand those products and services indicated by the Exhibitor on the
Form. At all times during the fair’s hours of operation, the
Exhibitor will ensure that a representative of the Exhibitor is present at the Stand and prepared to engage with
attendees.
5.2	The Exhibitor will keep the Stand neat and tidy and will
not permit rubbish to visibly accrue at the Stand during
the fair. The Exhibitor will dispose of all rubbish in accordance with local laws (including separating recyclable
material), and must not dispose of materials used to
construct the Stand in consumer rubbish receptacles at
the fair venue.
5.3	The Stand must not emit sound levels that, in the Host’s
discretion, are annoying to other exhibitors or attendees
of the fair, or that could result in the Host being in
breach of its contracts relating to the fair and its venue.

5.4	The Exhibitor may only distribute advertising materials
within the Stand, and may not solicit attendees or other
persons within the aisles, at other exhibitor stands, or
elsewhere in the venue for the purpose of distributing
advertising materials to them. The Exhibitor may not
carry on any activities at the fair that impede traffic flow
through aisles or that create any condition the Host determines is hazardous.
6.		 Dismantling the Stand & Abandoned Goods
6.1	The Exhibitor must not dismantle the Stand or remove
the Exhibitor’s merchandise before the fair has ended.
After dismantling the stand, the Exhibitor will dispose of
rubbish in accordance with section 5.2.
6.2	If 3 hours after the fair ends the Exhibitor has not removed any materials or goods from the fair venue, the Host
may treat those materials or goods as abandoned, may
take possession and ownership of them, and may dispose of them in any manner the Host sees fit and will be
entitled to the proceeds of their sale by the Host. The
Exhibitor will reimburse the Host for all costs incurred
by the Host for removing or disposing those materials.
7.		 Unforeseen Events & Refund of Fees
7.1	The Host may cancel or postpone the fair if it determines there will be insufficient attendees on the scheduled dates.
7.2	If an event outside of the Host’s reasonable control occurs which renders the fair impracticable to hold on the
scheduled dates, the Host may do one of the following:
(a) postpone the fair to any date, in which case no Fees
will be refunded to, or due by, the Exhibitor except
where the Exhibitor provides satisfactory evidence that
the new dates conflict with another event or other obligations of the Exhibitor that would prevent it from attending the fair; (b) shorten the fair, in which case no Fees
will be refunded to, or due by, the Exhibitor; (c) cancel
the fair after it has started, in which case the Fees will be
non-refundable to, or due by, the Exhibitor; (d) cancel the
fair less than 6 weeks before the scheduled start date, in
which case 50% of the Fees will be refunded to, or due
by, the Exhibitor; (e) cancel the fair with 6 or more weeks
and less than 3 months before the scheduled start date, in
which case 25% of the Fees will be refunded to, or due by,
the Exhibitor; (f) cancel the fair more than 3 months before the scheduled start date, in which case the Fees will
be refunded to, or not due by, the Exhibitor, except an
amount allocated to the Exhibitor for the costs the Host
incurred in organizing and securing the fair.
8.		 Insurance
8.1		The Exhibitor will take out and keep in effect a commercial general liability insurance policy, including personal
injury, blanket contractual liability, and property damage, with respect to the activities conducted at the
Stand and the fair by the Exhibitor, any person attending
the Stand, and any person for whom the Exhibitor is in
law responsible. That policy must be written on a comprehensive basis of not less than $2,000,000 per occurrence, contain a severability of interests clause, contain
a cross liability clause, name the Host as an additional
insured, and contain a waiver of any rights of subrogation the insurer might have against the Host or those for
whom the Host is in law responsible. At the Host’s request,
the Exhibitor will promptly provide the Exhibitor with a certificate of insurance confirming this policy is in place.
9.		 Liability Limits; Disclaimers – IMPORTANT TERMS
9.1		 Disclaimer. The Host will not be liable to the Exhibitor
for any loss, damage, or injury to the property of the
Exhibitor for any reason or cause whatsoever, including negligence of the Host.
9.2 No Statements of Fact. The Host is making no representations or warranties about the fair, the exhibit
space, the number of attendees at the fair, the venue for
the fair, or any other matter whatsoever, and hereby
disclaims to the fullest extent possible all implied warranties, including fitness for a particular purpose, accuracy, timeliness, and merchantability. The exhibit space
is provided on an “asis” basis.
9.3	Limit on Indirect Liability. The Host will not be liable to
the Exhibitor under or in relation to this agreement
for: (a) indirect, special, incidental, conse-quential
exemplary, or punitive damages; or (b) loss of use,
data, business, revenues, or profits, even if the Host
knew or should have known those damages were

possible and even if a remedy fails of its essential purpose.
9.4	Limit on Direct Liability. The Host’s maximum aggregate liability under this agreement for any claim whatsoever — including without limitation negligence, other tort, or breach of contract — will be limited to the
Fees paid by the Exhibitor.
10. Indemnity – IMPORTANT TERMS
10.1	Indemnification by Exhibitor. The Exhibitor will indemnify and save harmless the Host and its subsidiaries,
employees, directors, officers, agents, partners, and
contractors from all third party claims, actions, suits,
demands, judgments, proceedings, and threats of
them, which will or do result in the Host suffering any
losses or liabilities whatsoever (including legal fees
and disbursements), and which arise out of: (a) the Exhibitor’s breach of these terms; (b) the Exhibitor’s violation of any third party’s intellectual property rights;
(c) the Exhibitor’s conduct or activities at the fair; or (d)
the Exhibitor causing damage at the fair’s venue.
11.		 Recordings and Directory Listings
11.1	The Exhibitor acknowledges that the Host and third parties might make photographic, video, sound, or other
recordings or artistic depictions at the fair venue, which
might record or depict: (a) the directors, officers, employees, contractors, and agents of the Exhibitor;
and (b) the trademarks, logos, slogan, trade dress, or
other works in which intellectual property rights subsist
(the “IP”). The Exhibitor will notify those persons that
they might be recorded or depicted, and hereby grants
to the Host a worldwide, royalty-free, revocable after the
fair ends, sublicensable, license to publish the IP in the
fair’s directory listing, publish the IP comprising of the
logo and business name of the Exhibitor on the Host’s
website and any marketing materials for the fair, and to
produce and publish any photographs, videos, or other
recordings containing the IP for the purpose of promoting and operating the fair and the Host’s services in
operating fairs.
11.2	If the Host creates any directory listing of the exhibitors
at the fair or marketing materials to promote the fair, the
Host will not be liable for any errors or omissions with
respect to the Exhibitor in those publications.
12.		 Compliance with Local Law
12.1 In fulfilling its obligations in these terms and in participating in the fair, the Exhibitor will comply with all laws,
bylaws, and regulations that apply on one or more occasions at the fair venue, and will be responsible for any
breach of those laws, bylaws, or regulations by its directors, officers, employees, contractors, and agents.
13.		 Host may Perform Exhibitor’s Obligations
13.1	The Host may remedy any of the Exhibitor’s breaches of
this agreement, and the Exhibitor will reimburse the
Host for 110% of those costs in doing so, the additional
amount compensating the Host for its services in doing so.
14.		 Miscellaneous
14.1	The Exhibitor may not sublet or assign any part or the
whole of the exhibit space, the Stand, or this agreement.
The Host may transfer all of its rights and liabilities under this agreement to any third party that agrees in writing to accept and be bound by them.
14.2	By submitting the Form, the Exhibitor is making an offer
open for acceptance by the Host, and which will be
deemed accepted when the Host confirms the Exhibitor’s reservation for an exhibit space.
14.3	These terms contain the entire agreement between the
Exhibitor and the Host and any modifications not
agreed in writing are void. This agreement will bind and
benefit the parties and their respective successors and
permitted assigns.
14.4	The provincial laws of British Columbia and federal laws
of Canada govern these terms, without regard to conflict of law principles.
14.5	If any part of these terms is held unenforceable, the validity of all remaining parts will not be affected.
14.6	All notices to the Exhibitor may be delivered to the
address of the Exhibitor on the Form, and notices to the
Host may be delivered to: Wankelstraße 1, 70563
Stuttgart, Germany, Phone +49 711 656960-50, Fax
+49 711 656960-99.

Hosts
Peter Sauber Agentur Messen und Kongresse GmbH
Wankelstrasse 1, 70563 Stuttgart, Germany
Ms. Carolynn Jaworska | Sales and Marketing Manager
carolynn.jaworska@messe-sauber.de
Phone: +49 711 656960-5707
GST-Nr.: 72878 4919 RT0001

Canadian Hydrogen and Fuel Cell Association (CHFCA)
660 - 475 West Georgia Street, Vancouver BC V6B 4M9
Mr. Mark Kirby President & Chief Executive Officer
MKirby@CHFCA .ca
Phone: +1 604-283-1040

